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W h at  i f  t h e  b r i g h t l i n e  s tat i o n 
wa s  i n s u l at e d  b y  c o c o a’ s  p r e m i e r 
c r e at i v e  a n d  i n n ovat i v e  m i x e d - u s e 

d i s t r i c t ?
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C O N N E C T E D A C C E S S I B L E R E J U V I N AT I N G AT TA I N A B L E C R E AT I V EE D U C AT I O N A L
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E M E R G I N G 
S C H O L A R S

•  2 1 - 2 5 y o  s i n g l e - p e r s o n  h o u s e h o l d s  o r  l i v i n g 
w i t h  r o o m m a t e s  t o  s a v e  c o s t s .

•  E n t e r i n g  w o r k  f o r c e ,  l i k e l y  e m p l o y e d  f u l l -
t i m e  f o r  f i r s t  t i m e  i n  l i f e .

•  L i k e l y  t o  p u r s u e  j o b  o p p o r t u n i t i e s  i n  n e w 
l o c a t i o n s ,  m i g h t  b e  m o v i n g  f a r  a w a y  f r o m 
h o m e .

•  H o u s e h o l d  i n c o m e  r o u g h l y  h i g h e r  t h a n  U S 
A v e r a g e .

•  P l a c e  g r e a t  v a l u e  o n  f i t n e s s  &  h e a l t h .

•  E x t r e m e l y  s o c i a l ,  d e s i r e s  a m e n i t y  a r e a s  t o 
i n t e r a c t  w i t h  o t h e r  r e c e n t  g r a d u a t e s .

•  E m p h a s i s  o n  c r e a t i n g  n e w  s o c i a l  c i r c l e s 
a f t e r  l e a v i n g  h o m e / c o l l e g e .

•  C l o s e  p r o x i m i t y  t o  n i g h t l i f e  a n d 
e n t e r t a i n m e n t  d e s i r e d .
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YO U N G 
P R O F E S S I O N A L S

•  2 6 - 3 5 y o  s i n g l e - p e r s o n  h o u s e h o l d s  &  m a r r i e d 
c o u p l e s .

•  H o u s e h o l d  i n c o m e  1 . 5 x  U S  a v e r a g e .

•  L o c a t e d  i n  c l o s e  p r o x i m i t y  t o  m e t r o  a r e a s .

•  M a n y  w o r k  f r o m  h o m e ,  s p e c i a l i z i n g  i n  t e c h , 
m a n a g e m e n t ,  s a l e s ,  d e s i g n  &  b u s i n e s s 
o p e r a t i o n s .

•  L o v e  n a m e  b r a n d s ,  f a s h i o n  t r e n d s .

•  M a y  c h a n g e  j o b s  o f t e n ,  r e q u i r e s  f l e x i b l e  & 
i m p e r m a n e n t  l i v i n g  s i t u a t i o n s .

•  C o n v e n i e n c e  i s  k e y :  d e s i r e s  e a s y - b u t t o n 
l i v i n g ,  m i n i m a l  c o m m i t m e n t s  &  h o m e -
f o c u s e d  r e s p o n s i b i l i t i e s . 

•  P l a c e  g r e a t  v a l u e  o n  f i t n e s s  &  h e a l t h .

•  H i g h l y  s o c i a l  &  d r a w n  t o  g r a v i t a t i o n a l 
s c e n e s .

•  L i k e l y  b u i l d i n g  w e a l t h  t o  b u y  a  h o m e  o r 
c o n t r i b u t e  t o  i n v e s t m e n t  p o r t f o l i o s .

•  E a t s  o u t  o f t e n ,  f a s t - c a s u a l  r e s t a u r a n t s  l i k e 
C h i p o t l e  &  P a n e r a  a r e  p r e f e r r e d .

•  S t r e a m i n g  c o n t e n t  i s  b i g  p a r t  o f  h o m e  l i f e .



8TARGET USERS
CITY OF COCOA DESIGN STRATEGY

WAYWA R D
R E T I R E E S

•  S i g n i f i c a n t  d i s c r e t i o n a r y  i n c o m e  a n d 
u n e n c u m b e r e d  b y  d e b t  a n d  c h i l d c a r e  c o s t s /
r e s p o n s i b i l i t i e s . 

•  W i l l  m a k e  u p  l a r g e r  p r o p o r t i o n  o f 
p o p u l a t i o n  m o v i n g  f o r w a r d  d u e  t o  t h e  B a b y 
B o o m e r  g e n e r a t i o n .

•  S e e k i n g  m o r e  a g e - a g n o s t i c ,  w e l l n e s s - d r i v e n 
h o u s i n g ,  e n v i r o n m e n t s ,  a n d  e x p e r i e n c e s 
t h a t  b l u r  t h e  l i n e s  b e t w e e n  o l d  a n d  y o u n g .

•  L o o k i n g  f o r  e a s e  o f  a c c e s s i b i l i t y  t o  s e r v i c e s 
a n d  g o o d s ,  a n d  a  r o b u s t  s o c i a l  l i f e s t y l e .

•  D e s i r e s  a c c e s s  t o  l e i s u r e  d e s t i n a t i o n s  a n d 
p o r t s  o f  t r a v e l . 

•  P o t e n t i a l l y  d o w n s i z i n g  l i v i n g  s i t u a t i o n  a n d 
s e e k i n g  t o  s i m p l i f y  l i f e s t y l e . 



C A S E
S T U D I E S
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M I XE D  U S E 
D E V E L O P M E N T

S u r r o u n d  t h e  t r a n s i t  h u b  w i t h  a  w e l l 
c o n n e c t e d  a n d  s e l f  s u s t a i n i n g  d i s t r i c t  w i t h 
d a i l y  s e r v i c e s ,  l i f e s t y l e  c o m m e r c i a l ,  a n d 
d i v e r s e  h o u s i n g  o p p o r t u n i t i e s .

FEATURES
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M A S T E R 
S T O R M WAT E R 
S Y S T E M  /  PA R K

C r e a t e  a  n e t - e n v i r o n m e n t a l - b e n e f i t  b y 
l e v e r a g i n g  n a t u r a l  c h a r a c t e r i s t i c s  o f  t h e  s i t e 
f o r  s t o r m  w a t e r  t r e a t m e n t  a n d  c o m m u n i t y 
e n r i c h i n g  p a r k l a n d .

prom ise
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M A S S  T R A N S I T

E m b r a c e  t h e  B r i g h t l i n e  s t a t i o n  s e a m l e s s l y 
w i t h i n  t h e  d e v e l o p m e n t  a s  a n  a c t i v a t i n g 
d e s t i n a t i o n  a n d  r e g i o n a l  c o n n e c t o r .

prom ise
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I magine a  compac t ,  wel l - connec ted mixed-use center  with  a 
regional  t ie.  Whi le  the Br ight l ine stat ion and eclec t ic  mixed-
use surroundings wi l l  of fer  an urban exper ience,  the v i l lage wi l l 
be  balanced and l inked together  by a  green thread of  natural 
wet lands.

A welcoming gateway park  anchors  the distr ic t  ar r ival  sequence 
at  the corner  of  M ichigan Ave and N Cocoa Blvd.

I n  paying respec t  to  the nat ive  environment,  a  wet land park 
wi l l  c leans  runoff  and provide respite  for  Cocoa’s  newest  urban 
dwel lers  and v is i tors.

Upstream of  the wet land park ,  a  dedicated master  stormwater 
system wi l l  col lec t  development  ra inwater  centra l ly ;  f reeing up 
valuable  land for  development.

c o n c e p t u a l  p l a n
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